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Communications Materials produced during 2014 in the framework of the UNJP:

During the reporting period, UN Women produced the following printed materials: 
· 500 calendars for 2014 of the Georgian National Rugby Team promoting the UNiTE Campaign; 
· A Man of the Match award on behalf of the UNiTE Campaign for the Georgia vs Russia National Rugby Team European Nations Cup match; 
· 200 Branded T-shirts with UNITE logo for Rugby Match: Georgia VS Russia, the Georgia vs Russia National Rugby Team European Nations Cup match; 3. 2 Banners with UNITE the Georgia vs Russia National Rugby Team European Nations Cup match;
· 100 branded umbrellas with UNJP logo; 
· 100 branded t-shirts, aprons and kerchiefs with UNJP logo for the interactive performance “Interior of Violence”; 
· 500 branded key chains with UNiTE logo; 
· 600 rugby balls with UNiTE logo (300) for distribution on workshops with young men and boys within Sportsmen UNiTE to End VAW; 
· 500 branded armbands with UNiTE logo for the World Championship in Kick Box KNOCK OUT DV; 
· 2 banners with UNITE logo and slogan "Knock out Domestic violence" for the World Championship in Kick Box; 
· 1000 branded key chains with UNiTE logo for distribution on workshops with young men and boys within Sportsmen UNiTE to End VAW; 
· 500 branded T-shirts and 500 branded bags with UNJP and Interior of Violence logos on them for the event interactive exhibition "Interior of Violence", October 4, 2014 
· 500 branded Aprons and Kerchiefs with UNJP and Interior of Violence logos on them for the event interactive exhibition "Interior of Violence", October 4, 2014; 
· 500 invitations, 50 posters, 450 newsletters, 9 sticker-posters and standing banner for the performance exhibition "Interior of Violence", Restage, October 4, 2014 
· 1 banner sticker with UN Women and HeForShe logos as the signing board for high level meeting, 8 banners with HeForShe logo for 8 football matches dedicated to UN Women solidarity for Gender Equality, 1 standing banner with HeForShe logo, 50 HeForShe posters for high level meeting, 1 banner with UN, UN Women and HeForShe logos for high level meeting and 150 brooches with HeForShe logo for high level meeting on November 25, 2014;
· 1500 branded key chains with UNITE logo on it “To end violence against women”;
· 180 branded T-shirts (magenta color) and 200 branded T-shirts (White color) with the UNJP logo and HeForShe campaign logo on them for Georgian Football Federation conducting 8 semi-final matches;
· 400 t-shirts with the UNJP logo and HeForShe campaign logo on them for the rugby match Georgia VS Japan, November 23, 2014; 
· 2 AWARD boards – man of the match (in the frames of the campaign HeForShe UN Women Solidarity Movement For Gender Equality, 1. international test match Georgia VS Japan November 23, 2014;
· 30 Sticker-posters for High Level meeting in the frameworks of HeForShe Campaign (November 25, 2014); 
· 600 DV hotline posters with UNJP and EUMM logos for the distribution in villages adjacent to the ABL; 
· 200 copies of the study of the perceptions and attitudes towards violence against women and domestic violence in Tbilisi, Kakheti and Samegrelo-Zemo Svaneti; 
· Press banner with HeForShe and UN Women logos on it (size 2*3, quantity -1) for High Level meeting in the frameworks of HeForShe Campaign (November 25, 2014); 
· Provision of 100 branded T-shirt with UNJP and HeForShe logos, 1 Banner with HeForShe logo and 100 branded armbands with HeForShe logo for the Football match dedicated to the UNiTE campaign to end violence against women (Georgia VS Poland, November 14, 2014), stickers and sign boards with UNJP logos;
· 30 branded T-shirts (white color) and 30 branded T-shirts (black color) with the UNJP logo and HeForShe campaign logo on them for Friendly Rugby Match on December 10, 2014.
