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a. Provide a brief introduction to the programme/ project (one paragraph).
By its nature, the media is mostly interested in covering conflicts, not peacebuilding because the media tend to favour four values: immediacy, drama, simplicity and ethnocentrism. The objective of this project was to strengthen media capacity and engage it in promotion of peace-building and reconciliation, fully recognizing its role and responsibilities in these processes. This project will address access of journalists to resources and the development of professional skills and resources for the media in Kyrgyzstan to promote peace and reconciliation and prevent the recurrence of violence. As a result of this project, journalists will have increased access to resources and strengthened conceptual understanding of peace reporting so that they can contribute to building peace and reconciliation. Moreover, media has a role to play in early warning and the project will sensitise media professionals in this regard as well.

b. Provide a list of the main outputs and outcomes of the programme as per the approved programmatic document.

The outcome of the project is: Infrastructure for peace is strengthened through active participation of media in peace-building and reconciliation processes in the country.

· Output 1: Capacities of the media for peace-reporting (peace journalism) is strengthened
· Output 2: Public awareness about conflict resolution, peace-building and reconciliation is raised through a targeted media campaign

c. Explain how the Programme relates to the Strategic (UN) Planning Framework guiding the operations of the Fund. 
To an extent, the project relates to the following UNPBF PMP 2011-2013 result 2: Conflict resolved peacefully and in a manner that supports the coexistence of all relevant actors/groups that were involved in conflicts that underline peacebuilding efforts/Indicator 2.1: National reconciliation: effective partnerships and procedures in place that maintain regular inclusive policy dialogue to address issues of conflict, instability and political participation. 

d. List primary implementing partners and stakeholders including key beneficiaries.
· Public Foundation “Door Media”

· Center of forecast and public opinion research “El-Pikir” 

· Public Foundation “Osh Media Resource Centre” 

· Naryn Media Centre

· Jalal-Abad Media Centre

· Karakol Media Centre

· Public Association “Daanazat” 

· PA "Daban kut Kalem"]
Primary beneficiaries: national and local media

Secondary beneficiaries: general public, decision-makers, government press services and conflict-affected communities

a. Report on the key outputs achieved and explain any variance in achieved versus planned results. 
Output 1: Upgrade media resource centres and improve registration of media (computer equipment, office supplies, Internet).
1.1 Upgrade media resource centre and improve registration (computer equipment, office supplies, Internet)

Media resource centres in each province of Kyrgyzstan received assessments of their ability to support journalists and local media produce and distribute objective reporting. Following assessments of all six centres, the following technical equipment and finances were provided to facilitate them to adequately carry out their functions: two projectors, three netbooks, two PCs, three digital cameras, payment for internet access, and support for rental payments for media center in Jalal-Abad.

1.2 Provide grants for media peace initiatives. The grants will be provided on the basis of the competition. 

In May 2012, following the cascade training workshops on conflict sensitive reporting for journalists in seven provinces, local and national media were invited to submit proposals for media products promoting peace and reconciliation. Out of twelve proposals submitted to the selection panel represented by Internews, UNICEF and UNHCR, seven media project proposals received funding. The grants recipients were briefed once again on the international norms and principles of conflict sensitive journalism and provided with the manual developed by an international expert in this area. The local NGO Doormedia, which works on media development, was contracted to manage the grants.  
All the materials produced under the grants are being submitted to UNICEF. As of November 30, about 300 materials were published or aired. They include “Island of Golden Fish” feature-length film and “Dream” short film produced by Kyrgyz Telefilm, “One Step towards Positive” TV series produced by “DDD” TV in Osh, “X-Ray” Programmes by NTS, “Related People” TV programme by Jalal-Abad Media Centre, “Situation CH.” Internet materials were produced by KirTag.  
1.3 Conduct training of trainers (TOT) on peace reporting for representatives of media development organizations, media outlets, schools of journalism, media experts, and media resource centres

The TOT was organized in February 2012. Following UNICEF selection procedures, international trainer Ross Howard was hired. Mr. Howard has extensive experience in training journalists in conflict sensitive reporting throughout the world. He authored the most widely recognized handbook on conflict sensitive journalism as well as other training materials, and was a practicing journalist and instructor in Canada. He took leading journalists, media trainers and university professors of journalism from across the country through professional journalism standards and principles, practical skills, basic conflict analysis and role plays to strengthen their appreciation for the impact of higher quality reporting on conflict. The training of trainers programme had a two-fold goal: to enable trainers to learn the concepts of conflict sensitive journalism and to learn sufficient skills as trainers to lead similar workshops which are planned for all the provinces of Kyrgyzstan. The programme did not aim to find solutions to the existing dilemmas and conflicts of Kyrgyzstan but rather was intended to develop discernment skills among journalists who can make wider choices about what to report for the public, including possibilities of conflict resolution.

1.4 Conduct cascade trainings for provincial media journalists and students of schools of journalism in peace reporting. 

In April and May 2012, UNICEF supported cascade training sessions in all the seven provinces of Kyrgyzstan. About 100 acting journalists were trained. They learned about the significant parallels between conflict mediation and conflict sensitive journalism and also about the important distinctions between the two roles. They also learned the importance of putting human faces on conflicts often seen and heard only in the words of traditional power elites and in violent pictures of the death, destruction and atrocities. The post-training questionnaires showed that the participants found the training useful and timely. All the participants were invited to participate further in the grant component of the Project. 
Journalism professors from two universities (Kyrgyz-Russian Slavic University and Osh National University who were trained at TOT conducted training sessions for their students on peace building and child rights. It was particular successful at Kyrgyz-Russian Slavic University which benefited more than 40 students. Osh Media Centre helped publish students’ materials in local media.    

1.5 Monitoring & Evaluation: Carry out pre- and post-training content analysis to assess changes in the quality of peace-reporting in media. 

The initial content analysis was conducted in December 2011. The methodology was developed jointly by UNICEF, Door Media and Ross Howard, the TOT trainer. It showed that overwhelming majority of news content in the country was focused on politics and surprisingly little concerns issues such as health, education, employment creation and other socially significant issues. The political reporting was almost all built around official speeches and statements. Journalistic initiative ranked quite low. The views and concerns of ordinary people were not much considered. A ten-point scale was developed to assess conflict level of media reporting. The overall level of materials was rate low – 2.88 out of 10. The most conflict provoking material was internet media (4.8) and the least conflict provoking was TV reporting.
The end-line content analysis was conducted in June (two weeks) and September (two weeks). The decision to prolong the period of the content analysis was taken as a lesson leant from the initial content analysis which coincided with preparation for presidential elections and might have affected the results. The end-line content analysis showed a positive shift in conflict sensitive reporting. Average improvement was by 1.06 points. The better dynamics were pointed out in internet media and central media. The main factor of increase of conflict sensitivity is mainly due to lessening of emphasis on inter-ethnic relations.            
Output 2.1: Produce and broadcast media and communication materials (Public Service Announcements for TV and radio, billboards, newspaper and web ads, etc). Produce and air special programmes, reportages, talk shows, etc. on peace-building.
Naryn Media centre works on content of www.naryn.kg web-site which serves as a platform for on-line discussion between governmental officials, civil society, and people. Timely discussions of vital issues contribute to cooperation between authorities and civil society and prevention of potential conflicts between different stakeholders.  

Osh Media center conducted a contest among journalists on Peace-making journalism in May 2012. Three winners were nominated for ‘Printed Journalism’ and 3 winners were nominated for Best TV material. 

Steering Committee defined three best articles: 

· “Daniste: Friendship in Osh is expensive” 

· “Southern residents are interested in peace and harmony”

· “Difficult to forget but possible” 

and three TV programmes:

· “Life in lyuli-mahalla”

· “International family”

· “ Peacebuuilding in the south”

Jalal-Abad media center has trained and supported young journalists who published some 40 articles in Kyrgyz and Russian languages at http://www.jalabadnews.kg/ and local newspapers in Kyrgyz and Uzbek languages. 

Karakol media center has organized 9 press-conferences on vital topics of Issyk-Kul province and Karakol town. Some 10 journalists from different media outlets participated in press-conferences and covered the wide range of conflict prevention and Peace Building issues raised during this event.  Moreover, members of Karakol media center gathered and discussed their professional challenges on a platform of the media center. More than 50 articles were published on conducted events in local newspapers and web-sites www.issyknews.kg, www.barakelde.org, www.kloop.kg. 

PA “Daanazat” has set up a press club in Batken which has become a platform for discussions between local journalists and local authorities. Members of press club organized a sport event for team building between experienced professional journalists and newly started journalists. At a roundtable on Conflict sensitive journalism, journalists discussed how to sensitively and objectively report on local conflicts.

Output 2.2: Organize press-trips to the field to collect and disseminate best practices and conflict resolution stories from peace building initiatives.
UNHCR - in coordination with UNICEF and the eight other PBF-funded UN agencies in Kyrgyzstan - organized two press tours for opinion-leading media. This was done to provide information, and encourage objective and non-biased coverage of peacebuilding initiatives efforts in South Kyrgyzstan. In total, some forty-five journalists (from Bishkek, Osh and Jalalabad) from leading, national and regional media visited 26 different project sites in Osh and Jalalabad regions. Journalists were given opportunities to interview project beneficiaries, implementing partners and also UN staff regarding peacebuilding activities. To conclude both press tours, a press conference was held for journalists to receive a briefing from the UN Resident Coordinator in Kyrgyzstan and pose questions to him as well as heads of eight UN Agencies in Kyrgyzstan.
Daily news was broadcasted during the media on TV channels, including 2 short videos posted on informational websites by participant journalists. 

Output 2.3: Conduct a survey on changes in public perceptions
The Center for Public Opinion and Forecasting “El-Pikir” conducted a survey on the role of mass-media in strengthening inter-ethnic relations for UNHCR. The survey aimed to:

· Identify and measure/evaluate changes in  public's attitude about post conflict situation 

· Capture  existing stereotypes and fears and their forms

· Identify role of media in increasing/decreasing the inter-ethnic tensions

· Identify and assess measures that the media could implement to improve these feelings, stereotypes, etc.

The survey was conducted in Bishkek, Osh, and Jalal-Abad cities, and four smaller towns including areas affected by the June 2010 events.

The findings of the survey were used to plan an effective media campaign in the following months. The survey pointed to the main sources of information that people trust, people’s fears and stereotypes, role of mass media in conflict resolution and measures to be taken to improve the role of mass media in conflict prevention. 

The research was important for it revealed the basic stereotypes and fears held among ordinary people. The research showed almost 10% perceived that other ethnic group holds negative attitude about their own ethnicity. Also, more than one in ten research respondents felt that the media aggravated the situation during due to highly subjective information. The research also revealed that that mass media, while informing also spreads ethnic images, ideas, ideals, myths, and values that create increase nationalist sentiments. This information was useful for future planning of activities.

Output 2.4: Media campaign to promote main UN messages  
A Media campaign based was conducted in October 2012. Given the prevailing tense security situation, advice from senior management and adversion from the public to receive information from the media regarding ethnic relations (as evidenced by the media survey), the campaign promoted messages on the importance of peace and human rights for all.   Five regional media centers disseminated the messages through own media outlets and throughout the country. 

· Press clubs with journalists and NGO representatives were conducted in Bishkek, Osh, Naryn, Talas, Karakol, Batken and Jalal-Abad where the messages, conflict sensitivity and ways of dissemination were discussed. All materials were prepared in accordance with standards of journalism sensitive to conflict. During the press clubs NGO representatives provided their expertise and information to provide journalists with better understanding of the topics to be covered, and to enhance journalistic standards. 

· 30 print, 10 radio and 10 TV programs for local TV channels were produced. 

· The information campaign culminated in October to commemorate UN Day with the release of all prepared materials at the same time, with wide dissemination through above mentioned media, social networks and media resource centre websites.
b. Report on how achieved outputs have contributed to the achievement of the outcomes and explain any variance in actual versus planned contributions to the outcomes. Highlight any institutional and/ or behavioural changes amongst beneficiaries at the outcome level.
Following activities to upgrade all media centres, the centres now serve as media hubs and provide information access/resources to local journalists who have been trained to produce and disseminate professional and objective reports Upgrade of media centres helped journalists to pay more attention to a content of their materials and learning process rather on issues related to functioning of the centres. After passing trainings conducted by UNICEF journalists started writing materials according to standards of journalism sensitive to conflicts.
UNHCR’s implementing partner, Door Media, carried out activities to strengthen media centers in six regions of the country. To mobilize regional journalists from media resource centers and to identify their suggestions of how the media can respond to existing tensions in Kyrgyzstan, the centers organized round tables on conflict related topics. Each round table discussed a specific topic related to the media and peace-building in their particular region. The round tables highlighted a lack of professional ethics among national and local media, an unwillingness or inability to look beyond political statements and other basic gaps in terms of journalistic ability to objectively report existing tensions. The roundtables noted that often sensationalist media can contribute to the polarisation of society. The results from these roundtables will be used as baseline information from which to prepare the cascade trainings and related activities to bolster the objective reporting skills. The round tables also established some foundations for forthcoming activities to influence balanced reporting, and feedback from the events showed most journalists and editors are receptive and open to this kind of cooperation and capacity building.

According to the study, a proportion of respondents (40%) think fostering and maintaining interethnic relations was crucial for the prevention of new conflicts, however more than half of respondents (63%) had no desire to receive any information about interethnic relations
.Therefore a result was that it confirmed that the future media campaign had to be very careful regarding any material that could highlight attention to ethnic differences. Further, given the security situation in South Kyrgyzstan, a risk assessment was then fully considered before engaging any media outlets or messaging for the campaign.

The two key reasons for ethnic tension cited by participants of the El Pikir study were redistribution of power (37%) and misunderstandings among people (19%). Others cited that a failing of conflict resolution following the 2010 events was due to poor distribution of information (and misinformation) by the media, and division of information by ethnicity. Therefore a result was that the media campaign was planned effectively in line with research results to ensure it would: 

· provide objective information (possibly a news or information programme)

· become relied upon as trustworthy to all rather than pointed towards single ethnic groups (e.g. using multiple local languages for the exact same information, programming and messaging)

· makes efforts to be tolerant (thus implicitly encouraging tolerance).

In addition to the planned activities, UNICEF engaged journalism faculties of two universities (one in the north, one in the south of Kyrgyzstan) into capacity building activities. Thus, more than 50 students were exposed to basics of conflict sensitive journalism standards and principles of child rights reporting. Their works have been published on-line. 
c. Explain the overall contribution of the programme to the Strategy Planning Framework or other strategic documents as relevant, e.g.: MDGs, National Priorities, UNDAF outcomes, etc
Given that the programme aims to strengthen media Capacity to Promote Peace and Tolerance in Kyrgyzstan through responsible, objective media and information sharing which in turn aims to increase people’s confidence in media, it fits well within UNHCR’s 2012-2015 Strategic Direction for South Kyrgyzstan which states:
“UNHCR will direct its efforts towards sustainable reintegration through confidence-building measures. Building confidence among people, between the communities and between the people and the authorities, will help reduce sense of insecurity.”

The project outcomes – enhanced media sensitivity to conflicts and engagement of students of journalism into peace building process – contributes to the outcome of the Programme of Cooperation between the Government of the Kyrgyz Republic and UNICEF (“development of national capacities to promote civic engagement and participation of adolescents in activities promoting social cohesion, peacebuilding and reconciliation”), UNDAF’s pillar 1 “Peace and Cohesion, Effective Democratic Governance, and Human Rights”  and the national priority on strengthen unity of the nation.
d. Explain the contribution of key partnerships and collaborations, and explain how such relationships impact on the achievement of results.  
Since the project was implemented jointly between UNICEF and UNHCR all activities were planned in good collaboration between two agencies. Partnership between two agencies in terms of human resources and division of tasks allowed quick and prompt support whenever needed. UNHCR and UNICEF also worked closely with local Internews agency in the initial stages of the project. Close collaboration helped to synergize plans to avoid duplication in future and make activities complementary to increase the impact. Their media expertise in Kyrgyzstan was valuable in choosing the right implementing partner and contacts with media sources. Door media and the Osh Media Resource Centre were key partners throughout the project, for they encouraged regional media centres and regional journalists to be more active and creative, as well as assisted with quality control regarding conflict sensitivity.
UNHCR and UNICEF stayed in regular contact with journalists and government press services through informal meetings, discussions, and their participation in this project’s activities (round tables, cascade trainings). This ensures UNHCR and UNICEF’s knowledge of trends, professional skills and attitudes among the targeted group remains updated and can be taken into consideration when planning activities aimed at promoting changes to influence balanced reporting.

The collaboration with universities proved to be effective. The professors, who had been trained at TOT, came up with several cost effective projects such as workshops for students, course papers, exhibitions. The outcome of the collaboration is seen in increased interest to conflict sensitive journalism standards, increased civic position and re-consideration of perceptions on effective journalism. 
e. Who have been the primary beneficiaries and how they were engaged in the programme/ project implementation? Provide percentages/number of beneficiary groups, if relevant
The primary beneficiaries were journalists from key, opinion leading media sources in Kyrgyzstan, working for a variety of media fora including print, internet, radio and TV. To ensure that beneficiary journalists were working for media outlets which were read by the population, UNHCR engaged with national and regional to increase the likelihood of increased readership. For the press tours, UNHCR ensure participation of some younger journalists as a key professional group to provide conflict sensitivity capacity and exposure to peacebuilding initiatives. Journalists were engaged in the programme through UNHCR staff engaging and maintaining good relations with stakeholders, and thus had knowledge and existing relations with key groups.
UNHCR sought to have gender balance in participants at all roundtables to ensure women’s participation in processes addressing how media can respond to tensions in Kyrgyzstan. This resulted in women accounting for 45% of participating journalists (50 female and 61 male).

In preparation for the TOT, cascade training workshops and the grant component, UNICEF widely advertised invitations to participation throughout the country. The selection panel took in consideration gender, ethnicity, age and geographic dimensions to ensure equal representations as well as equity goals. The equity consideration ensured involvement of journalists and media which reach the populations at risk such as children and ethnic minorities. A special focus was made on Internet which is considered the most problematic media in terms of conflict sensitive journalism standards and at the same time one of the most effective advocacy channels to influence decision making process. 
f. Highlight the contribution of the programme on cross-cutting issues pertinent to the results being reported. 
A balanced, conflict-sensitive approach was taken regarding the geographical coverage of the project, which includes media resource centres and journalists (from private and state-owned media) from all Kyrgyzstan regions (Osh, Jalalabad, Naryn, Karakol and Batken). Government press services were also involved in consultation and participation stages. 

The conflict sensitive journalism standards were taught to students of journalism through the prism of child rights reporting to help them enlarge the frames of perceiving any conflict. The reason for that is that professional and sensitive journalism can do a lot to enable a stressed society to mediate its conflicts and grievances. Part of that process involves putting a human dimension on big issues. Nothing does that better than reporting on affected children and solutions to alleviate their situation. 
g. Has the funding provided by the MPTF/JP to the programme been catalytic in attracting funding or other resources from other donors?  If so, please elaborate.

While the funding provided by MPTF hasn’t been explicitly linked to further funding attracted for UNHCR and UNICEF Kyrgyzstan operations, the country has been put forward as a candidate for the pilot in implementation of the UN Secretary-General’s decision on Durable Solutions for IDPs and Refugees Returning to their Country of Origin. Being a pilot country will provide an opportunity to highlight sustainable reintegration as part of the agenda for development in Kyrgyzstan. The SG’s initiative will complement the peace-building work done in Kyrgyzstan so far by serving to restore/build confidence in as well as commitment to stability, reconciliation and poverty reduction.  

h. Provide an assessment of the programme/ project based on performance indicators as per approved project document using the template in Section IV, if applicable. 
Output 1

-  Number of journalists trained: more than 100 of practicing journalists and more than 50 students of journalism 

- Quality of reporting increased: by 1.6 points

Output 2

Some 20 different projects from different UN agencies were visited, so the reported messages varied from focusing on single targeted peacebuilding projects to general UN peacebuilding efforts in Kyrgyzstan. However the main messages emphasized the following:

· UN has been conducting peacebuilding projects in Southern Kyrgyzstan in the aftermath of the ethnic conflict 

· Osh is recovering and a lot of activities are going on

· People are somehow returning to normal life

· Issues with human rights still exist

· The goal of UN in the Southern Kyrgyzstan is to reconcile the societies

· UN assists the government to help the vulnerable people including children and women

· Youth is one of the priority groups for UN

· UN helps vulnerable to generate income

The overall evaluation of the media trip can be considered as successful. The goal to increase the awareness of population regarding UN peacebuilding activities in the South through mass media has been met. Closer relations with local media representatives have been established.   

As a result of the two press tours (October 2011 and May 2012), positive and balanced reports promoting inter-ethnic dialogue and reconciliation, as well as the efforts of UN agencies, appeared in the media (both Russian and Kyrgyz language). Some 60 reports were issued in all various sources including TV, radio, newspapers, magazines, online portals, and even photo galleries. Some were covering one separate project and its peacebuilding impacts, others have combined several projects held by one UN agency. Around 15 analytical works were published showing UN peacebuilding initiatives in South Kyrgyzstan as highly appreciated and important for rehabilitation and reconciliation of society following the June events. In addition, following the media campaign focusing on peace and human rights within Kyrgyzstan, another 50 materials were published on local and national TV, radio and newspapers. The campaign was deided and planned following analysis of the media survey to ensure the campaign would be effective and targeted to the right audiences. The result of the above media publications is that they contributed to increased level of public awareness of conflict resolution, peacebuilding and reconciliation in Kyrgyzstan as well as the development of conflict-sensitive public opinion through the media.

a. Report on any assessments, evaluations or studies undertaken relating to the programme and how they were used during implementation. Has there been a final project evaluation and what are the key findings? Provide reasons if no evaluation of the programme have been done yet? 
All programmes funded by the UN Peacebuilding Fund in Kyrgyzstan underwent an evaluation in May 2012. While the evaluation focused primarily on activities carried out under the first tranche of PBF funding received in Kyrgyzstan (known as IRF I), the evaluators spent a day accompanying UN communications staff, and beneficiary journalists during the above mentioned press tour. As observer participants on the press tour, the evaluators carried out an assessment of this portion of the Media Strengthening programme. From previous media clippings, it was noted by the evaluators that professional journalists tended to report on the rebuilding of physical infrastructure and focused less on the social cohesion UN projects were attempting to rebuild through the IRF1. While it is known that the press tour had a limited time and was not able to accurately show all peacebuilding activities, attempts to rectify this apparent focus were done later in the media campaign which focused on peace and human rights in Kyrgyzstan, as well as allowing journalists more time to speak to willing PBF beneficiaries on the second press tour.
The end-line content analysis showed improvement of quality of conflict sensitive journalism standards. The content analysis methodology was developed jointly with the expert of conflict sensitive journalism and local media specialists. The quality of materials produced under the grant component was closely and timely monitored by Door Media Company in consultation with UNICEF and UNHCR. 

b. Explain, if relevant, challenges such as delays in programme implementation, and the nature of the constraints such as management arrangements, human resources, as well as the actions taken to mitigate, and how such challenges and/or actions impacted on the overall achievement of results. 
Recent political events (including the presidential election in October 2011, local council elections in March 2012 and accompanying threats of large scale demonstrations) increased tension and nationalist rhetoric in the political sphere. This negatively affected the possibility of working effectively with journalists, especially those from Southern Kyrgyzstan who do not operate independently and instead follow the agenda of local authorities who direct their actions. Such agendas during tense political periods were highly charged and not conducive to efforts encouraging balanced, objective reporting on reconciliation. From a conflict sensitivity perspective, it was considered necessary to postpone activities until a more neutral environment for fostering objective journalism appeared. As activities under the programme were implemented at a later date than originally foreseen, it was decided not to conduct a post intervention assessment following the media campaign during the funding period. This was because the short time period between the end of the campaign and the end of the activity period meant that any post intervention assessment would have less value. Therefore, more focus was given to ensuring an accurate sense of perceptions were caught during the media survey and for tailoring the media campaign to reflect views found within the survey, as well as keep an awareness of the remaining security situation in South Kyrgyzstan. As such, an evaluation of the above activities is planned take place at the beginning of 2012 as UNHCR plans future confidence building activities for South Kyrgyzstan in 2013.
c. Report key lessons learned that would facilitate future programme design and implementation, including issues related to management arrangements, human resources, resources, etc., 
· The time period for content analysis should be fractured (with a one-two week interval) to ensure that any political or other events that may coincide with it do not affect the results. 
· More focus should be made on students considering the fact that it is much easier to train young journalist rather than try then to re-train activating journalists.   
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	Quality of reporting increased
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	Indicator  2.1
	Production and broadcasting of media and communication materials
	
	More than 50 materials produced and broadcast as part of the campaign. And more than 300 materials were produced as part of the grant component. 
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	Organization of press-trip
	
	35 pieces of media during the period of May and June 2012
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	Conduction a survey on changes in public perceptions.
	
	Survey was conducted Bishkek, Osh, and Jalal-Abad cities, and four smaller towns including areas affected by the June 2010 events
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� The term “programme’ is used for programmes, joint programmes and projects. 


� Priority Area for the Peacebuilding Fund; Sector for the UNDG ITF.


� The start date is the date of the first transfer of the funds from the MPTF Office as Administrative Agent. Transfer date is available on the � HYPERLINK "http://mdtf.undp.org/" ��MPTF Office GATEWAY�.


� As per approval by the relevant decision-making body/Steering Committee.


� All activities for which a Participating Organization is responsible under an approved MPTF programme have been completed. Agencies to advise the MPTF Office. 


� El Pikir report (2012), p.58
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