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KOSOVO YOUTH FOR PEACE
“Empowering Youth for a Peaceful, Prosperous, and Sustainable 	Future in Kosovo” [image: ][image: ][image: ][image: ]
Project's Communication Strategy

Rationale
This plan sets out the strategic approach and the communication activities planned to support the change the Kosovo Youth for Peace project aims to bring, and it complements and amplifies the advocacy activities already indicated in the Project work plan.
The final goal of this plan is to promote the values of trust building and youth empowerment for peace and development through effective stakeholder management and engagement of internal and external audiences, and to strengthen the attributes of the UN Kosovo Team as a reliable and trusted partner of donors, institutions and people of Kosovo in helping achieve the Sustainable Development Agenda (SDGs Goals: 5, 8 and 16).

I. PROJECT BACKGROUND
Implementing Agencies: Joint initiative of UNDP-UNV, UNICEF and UN Women
Donor: Secretary General’s Peacebuilding Fund.
Timeframe: 18-month. January 2019 to June 2020
Primary Beneficiaries: Young women and men aged 16-26 from communities divided by perpetuation of conflict dynamics in the municipalities of Prishtinë/Priština (Fushë Kosovë/Kosovo Polje, Gllogovc/Glogovac, Lipjan/Lipljan, Obilić/Obiliq, Podujevë/Podujevo, Graçanicë/Gračanica, Novobërdë/Novo Brdo, Prishtinë/Priština) and Mitrovicë/a regions (Mitrovicë/Mitrovica, Mitrovicë Veriore/Severna Mitrovica, Skenderaj/Srbica, Vushtrri/Vučitrn, Leposaviq/Leposavić, Zubin Potok, Zveçan/Zvečan), who have been under-represented in leadership.
Ultimate goal: Despite the end of violent conflict, mistrust across multiple communities in Kosovo that have remained largely separated, geographically, culturally and politically, still divides many and prevents them from contemplating mutual efforts aimed at building a shared social platform. The ultimate goal of the project is to engage young women and men from communities across Kosovo divided by perpetuation of conflict dynamics to: work together on issues of shared interest and concern; and to become more active change makers able to catalyze peace, trust-building and confidence building efforts in Kosovo. 
Theory of change: if young women and men can be brought together to work jointly on issues of shared concern and implement their efforts in cooperation with the institutions of service delivery, and if their capacity and influence to be more active change makers, in particular that of young women, can be enhanced, then persistent prejudices between communities and mistrust between communities and the institutions will be challenged and diminished by empirical observation, and those young women and men will become effective advocates for a shared future.
Outputs
Output 1.1: Young women and men from communities polarized in the current political environment have established the practice of jointly addressing issues of shared interest and concern.
Engaging young women and men aged 16-26 to provide them with skills for life through a human-centered design methodology with follow-up small-grant funding to implement the project activities selected and designed. This methodology will promote the “culture and habit of doing things together” approach to breaking down stereotypes and prejudice by empirically challenging such divisive narratives.

Output 1.2: Trust in public institutions/service providers and confidence in gaining employment opportunities has improved through direct engagement based on responsive, transparent and participatory interaction.
Offering possibility for youth to develop near-market skills, increase employability through volunteer engagement opportunities, and provide working experience with specific focus on those “not in education, employment, and training” (NEET) and particular attention to gender balanced activities. The project will capitalize upon existing networks and partnerships to build confidence of the young people to engage with public institutions and service providers and ensure access to the services available. Youth who gain work experience within the institutions of governance will become community-level advocates which will further diminish existing distrust of governing institutions.

Output 1.3: Leadership capacity and influence of women and young girls to engage in peacebuilding has been increased.
Increasing awareness, knowledge, capacities and influence on gender-responsive peacebuilding. The project will work with women and young girls from different communities to develop skills and mechanisms to effectively advocate for their needs, working on joint initiatives as a connector, and engage with political institutions to diminish mistrust. Awareness will be raised, and interest generated on the importance of women’s and youth meaningful inclusion in peacebuilding and decision-making processes. Media will gain knowledge and tools to actively promote women’s leadership and participation in peacebuilding at local and central levels.

Information landscape: Survey data suggests the main source of information for the youth assessment of the relations between Kosovo Serbs and Kosovo Albanians are: 1. the recent history (35.5%) and 2. the media (28%). Stories and experiences from friends and relatives have affected the opinion of 24% of respondents whereas only 12.5% claim to have given their assessment based on personal experiences.[footnoteRef:1] Therefore, in order to deliver positive perception outcomes and impacts, which could then support the theory of change, it is important to trigger an engagement of beneficiaries as advocates and key informers. [1:  "Public Pulse Analysis". 2019. UNDP In Kosovo, Accessed February 13, 2019. http://www.ks.undp.org/content/kosovo/en/home/library/democratic_governance/public-pulse-analysis.html.] 

Television is the most popular medium in Kosovo[footnoteRef:2]. The Radio Television of Kosovo is the public service broadcaster in Kosovo and it is watched by more than 92% of the population. [2:  Source: BBC] 

Internet penetration rate is the highest in the region. Over 80% of Kosovo residents had access to the Internet by 2014[footnoteRef:3]. Facebook is the most-used social network. Online news agencies play a crucial role in the media landscape. The rapidly evolving digital media scenario in Kosovo represents a strong opportunity for the UNKT to dynamically engage and communicate with the public, particularly with the Millennials.  [3:  Inetrnetworldstats.org] 


II. COMMUNICATION OBJECTIVES
1. Promote positive messages of cooperation and trust among communities fostering civic awareness and participation, youth leadership, volunteerism and a culture of peace and non-violence among young people, and challenge persistent prejudices, conflict narratives, and mistrust among communities and lack of confidence from communities to institutions in order to improve vertical and horizontal social cohesion. 
2. Grant donor visibility/recognition. 
3. Showcase project’s impact and results to promote project’s scaling up and sustainability.
III. TARGET AUDIENCE GROUPS
1. Project beneficiaries (young women and men) and their reference circles.
2. Institutions and decision makers at central and local level[footnoteRef:4]. [4:  Mayors: ] 

3. Private sector entities engaged in the employment scheme.
4. Donor: Peacebuilding Fund, PBF member counties (to be completed) and PBS Office.
5. International and donor community in Kosovo.
6. Press & Media: linked to all target groups in shaping public opinion and informing about initiatives, but also involved as beneficiaries of output 3.


Inter-connections among target groups and communication objectives
	TARGET GROUP
	Communication Objectives

	
	1. Promote positive messages /challenge prejudices
	2. Grant Donor Visibility
	3. Showcase project impact

	1. Beneficiaries and communities
	X
	
	

	2. Institutions/decision makers 
	X
	
	X

	3. Private Sector entities
	X
	
	X

	4. Donor PBF/PBSO
	
	X
	X

	5. International/Donor Community
	
	X
	X

	6. Media
	X
	X
	X



IV. STRATEGIC COMMUNICATION APPROACH AND KEY MESSAGES 
COMMUNICATION OBJECTIVE 1: CHALLENGE DIVISIVE NARRATIVES
Target Group: beneficiaries and communities (1)
Reaching out to beneficiaries and their reference circle is essential to achieve the expected outcome of the project. 
In order to effectively communicate to this target and to reinforce the values of inter-ethnicity and inclusive dialogue behind the project, key messages for beneficiaries and communities should be produced and disseminated in three languages: English, Albanian and Serbian.
Messaging for this target should be simple, youth-friendly, and - since social media platform are a catalyst medium for social cohesion offering a space for self-expression to practice civic engagement and social participation - social media friendly.
Key messages should be conveyed by persons and through media, which youth can relate to (e.g. SDG Champion Uta Ibrahimi), using PUNO-owned channels as amplifier tools of beneficiaries’ experiences and thoughts (e.g. UNICEF, Implementing Partners or influencers/champions channels to be prioritized) 

The strategic approach with this target group is to help make youth’s peace-advocating voices heard. 
In line with this approach, and in order to reach Comms Objective 1, the following Communication Campaigns will be implemented: 

· “#PeacefulKosovo” online advocacy campaign (UNDP-UNV).
The digital advocacy and engagement campaign will be modeled after the successful UNDP/ UNV/WHO #EcoKosovo campaign.
Through an online contest, youth will be encouraged to share pictures and videos capturing how they see an interethnic and peaceful Kosovo and what diversity and coexistence means for them and their community, being at the same time exposed to messages of inclusivity and respect for diversity.

· “Podium4Peace” edition (UNICEF)
A dedicated edition of Podium could be dedicated to empower youth as agent of change and engage young girls and boys from different communities in Kosovo in reflecting about what does the “Right to Peace” mean for them, fostering trust-building and dialogue, joining the #StandUp4HumanRights global campaign. 
Key Messages 
· The world today is home to the largest generation of young people in history, 1.8 billion and young women and men in Kosovo are part of this incredible asset.
· The choices that young women and men in Kosovo make today, in their everyday life, with their families, friends and communities, will be crucial, tomorrow, for peace, security, justice and development. 
· The UN is mandated to serve the world’s people, and the UN family in Kosovo is here to help all communities thrive. The UN fully embraces diversity in all its forms, including age, sex and ethnicity and it recognizes that young people are first of all right-holders: they have the right to study, the right to security, the right to decent jobs, the right to health.  The UN family will support people and institutions for a Kosovo: where the rights of every young person are realized; that ensures every young person is empowered to achieve their full potential; and that recognizes young people’s agency, resilience and their positive contributions as agents of change. 
· Volunteerism and community service are an incredible opportunity to make a change in yours and your neighbours’ lives. The skills and the human experience you can build through serving your communities are something that you will carry with you for your entire life.
· Simple reconciliation and trust building messages should be crafted (e.g. sourcing from recent Youth Assembly or UNICEF Lab) centered around the value of diversity and respect.


COMMUNICATION OBJECTIVE 2: DONOR VISIBILITY AND RECOGNITION 

- Target Group: Donor/donors countries (3)
In order to reach Comms Objective 2, the UNKT accounts will focus more specifically on this target group in its communications, ensuring the ‘delivering as one’ synergic capacity of PUNOs is properly conveyed.
When communicating to this target group, the strategic approach is to:
· Highlight and showcase the impact of interventions on people’s lives through human-centered stories/photo vignettes/interviews.
· Emphasize the capacity of PUNO of acting in a harmonized, organized and cohesive fashion, both at UNKT level and as parts of the Development System, thus referring to SDGs, global principles and/or SC resolutions. 
· Link the interventions to the pillars of the Sustaining Peace Concept most relevant for the project, namely: Political processes, Rule of law and human rights, Social services, and Economic revitalization and livelihoods.
· Engage representative in Kosovo of PBF donor countries (e.g Italian Embassy, Germany, UK, Sweden) in the project’s journey through field visits and/or donor briefing.

COMMUNICATION OBJECTIVE 3: SHOWCASE PROJECT IMPACT

- Target Groups: Institutions (2), Private Sector (3) and International Donor Community (4)

PUNO single agencies will focus on their respective mandates conveying a set of key, joint  messages, centered around the Agenda 2030:
Women empowerment (SDG5)
· When women have full and effective participation and equal opportunities for leadership at all levels of decision-making in political, economic and public life, stability and inclusive and sustainable peace last longer. Women’s political participation is indispensable to gender justice in order to end inequality, subordination, hierarchical status and asymmetries of political power.
· Advancing women’s political participation is based on a broader global commitment to women’s full and effective participation and this is an undertaking that is also crucial to gender equality. The role of women as powerful actors in sustaining peace in their communities has been recognised by the ground breaking UN Security Council resolution 1325 and the subsequent resolutions on Women, Peace and Security, calling for greater and meaningful women’s participation in peace building. 
· The UNKT promotes gender equality, women’s rights and women’s empowerment. Equality among genders is a fundamental right and it is a prerequisite for sustainable peace, human and economic development.

Youth engagement (SDG5 & 8)
· Young people, and in particular young women, should be recognized as partners in building peace, as powerful agents for resolving and preventing conflict throughout the world and as leaders in addressing their future by tapping into their potential and creativity. 
· The international community has recognized that young people have an active and integral role to play in peacebuilding, as asserted in UN Security Council Resolution 2250 on Youth, Peace and Security (2015) and as stated by the recently launched UN Youth Strategy 2030, which calls for amplifying youth voices for the promotion of a peaceful, just and sustainable world through engagement, participation and advocacy and of opportunities for young people to use their skills and networks to develop and foster counter-narratives to messages of violence, extremism and radicalization. 
· With over 40% of the Kosovo population below 18 years, children and youth represent a key agent to peace, development and social change for the Kosovar society. Therefore, empowering youth is one key priority for the UN Kosovo Team, since only the engagement and commitment of future generations will ensure long-term social change. 
· Kosovo has very high rate of unemployment, which is continually reported as the biggest issue impacting social wellbeing of the people of Kosovo, and which affects youth, and in particular young women, disproportionally (63.5% for young women, 48.4% for young men). Nearly one in three young persons in Kosovo is considered “NEET” (not in education, employment or training) (31.4% for young women, 23.8% for young men).
· Young people, particularly women and girls, have unique insights and experiences regarding the issues faced within their communities and they are crucial in identifying local solutions to achieve sustaining peace and social change.
Peace and Reconciliation (SDG16)
· Today, 20 years after the height of the conflict, the international community continues to support peace, stability, and security in Kosovo. Under a shared legal umbrella, all UN organisations are mandated and remain committed to working to address the real challenges Kosovo faces, not simply in political negotiations but also at deeper levels – fostering relationships between people and community groups. 
· Mistrust across multiple communities in Kosovo still divides many, and prevents them from contemplating mutual efforts aimed at building a shared social platform. The imprint of conflict, and the subsequent waves of violence stays long in the minds of people and continues to complicate the way forward. Even the younger generation, is mostly not able to free itself from carrying inherited perceptions of the time of conflict and violence which occurred even before they were born or could be part of the hostilities. 
· We need to provide young people with the opportunity of knowing each other, through virtual and physical spaces of association, to foster mutual understanding and trust. Understanding, clarity and equal opportunities for everyone is what is needed to build a better future, a future which can only be shaped by Kosovo communities. It is time to organize the future, not simply to mourn the past. 
· As UNKT, we focus on how to build lasting, sustained trust between all groups of people living in Kosovo, to restore normal relations between groups working on all areas of mutual benefit and mutual interest, such as social, political, cultural, and economic factors.
- Target Group Media (5)
In addition to traditional media relations tools (press releases, press conferences, interviews, etc), the media will be also targeted through media advocacy and as project’s beneficiaries benefitting from specific training and attention in order to strengthen their capacity to report with transparency and accuracy gender equality, trust and confidence issues. The long-lasting partnership between UNKT and the Association of Kosovo Journalists will play a pivotal role and the issuance and dissemination of Media Guidelines on Gender-responsive Reporting will further reinforce the sustainability of this output.
While showcasing project results, media will also be leveraged to amplify voices of beneficiaries by organizing interviews with them to refer about their successful experiences. 
INTERNAL COMMUNICATION

In order to ensure the smooth implementation of the project through clear and direct communications among the members of PUNO, and breakdown silos across the UN system, in accordance with respective mandates for a more coherent approach to sustaining peace, clear and timely internal communications will be ensured through the following actions and SOP:
· Regular monthly meetings of Communication Focal Points to ensure an adequate level of knowledge sharing. 
· Regular content gathering and coverage of any PBF-related event ensured by the Communication Focal Points. 
· Regular content sharing with DCO Focal point, Shpend Qamili, for digital comms and with Project Coordinator for storing (with reporting/monitoring purpose). 
· Update and usage of online UNKT event calendar on http://unkt.org/events-calendar/. A feature allowing focal points to mark the added events as “PBF-Project” will be add, enabling an easier visualization of project-related events/activities (including but not limited to comms/advocacy ones).
· Creation of a project group mailing list.
· Weekly e-mail sharing covering forthcoming events/activities to be sent each Monday by Project Coordinator. 
· Media monitoring and media coverage’s track (press clipping) & analysis done by each implementing agency that will be then shared with Joint Project Coordinator for internal and donor reporting purposes.
· A brief review of communication results should represent an agenda point of any project board meeting. 
· Submission of comms results/outputs along with narrative inputs for the official projects reports, in order to ensure that reports may include highlights on project visibility and advocacy results. 

CONTENT GATHERING
The minimum content package should include at least: 
- Two pictures in high resolution (min 300 DPI), horizontal, completed with standard credits embedded as metadata and based on each agency’s crediting guidelines. PUNO should ensure receiving approval for publication (offline and online) from all involved subjects (from legal tutors in case of minor-aged subjects), based on each Agency’s SOP/practice.
- A brief description of the event or activity. 
- Name, surname, age, ethnicity and profession of the person interviewed.
- Two quotes from participants, possibly stating the positive impact brought by the activity/opportunity in their lives, highlighting the change occurred.
V. BRANDING AND VISIBILITY
Due to the relatively short project’s implementation time, the creation of ad hoc social media pages or project logo is not recommended. However, a persistent approach in giving visibility to the project through consistent communication (tagging, posting, joint press releases etc) is required. 
The suggested new simplified project’s title is: “Kosovo Youth for Peace”.

When communicating:
· The following standard boilerplate should be used (e.g. on the bottom of press releases or invitations): 
The “Kosovo Youth for Peace - Empowering Youth for a Peaceful, Prosperous, and Sustainable Future in Kosovo” is a joint UNKT project, funded by the UN Peacebuilding Fund and implemented by UNICEF, UNDP-UNV and UN Women.[image: ]
· One banner and one backdrop including: UNKT logo, Peacebuilding logo, title of the project, all PUNO logos will be produced and shall be utilized in case of events along with single’s agencies banners and/or backdrops.
From the left, proposed layouts (to be approved and designed) for backdrop and banner:[image: ]

· In case of other comms products, as press releases or invitations issued by single agencies, the usage of UNKT logo, Peacebuilding logo + issuing agency’s logo, along with the boiler plate is recommended. 
Below a proposed template sample of Press Release released by a single agency to inform about the outcomes of one activity implemented under the project (e.g. UNICEF), with boiler plate but no PUNO logos:[image: ]


















Below proposed template in case of joint UNKT communication (e.g. for the launch of the project) issued by DCO, with all PUNO logos.[image: ]

· In case of digital communications, the official # of PBF #peacebuilding #Sustainingpeace should be always used, possibly along with #UN4Youth and/or the already established #UN4YouthKosovo. PUNO and implementing partners will share and interact ensuring dissemination of projects’ results/content.
Additional suggested hashtags, to be carefully selected in case of specific focus, are: 
	Area
	Topic
	Hashtags

	Sustainable Development Agenda
	Sustainable Development Goals
	#SDGs #GlobalGoals
#SDG16
#SDGs

	
	2030 Agenda
	#Agenda2030 #2030NOW #sustainabledev #sustdev #globaldev #LeaveNoOneBehind 

	Women Empowerment
	Gender Equality, Women's rights
	#GenderEquality #Planet5050 #Equality4all #EqualPay #HeForShe #SDG5

	
	Gender balance 
	#RedefinePower

	
	Women at work 
Women Peace and Security
	#WomenAtWork #WomeninBiz

#unscr1325 #WomenPeaceSecurity 

	Youth
	
	#UN4youth
#Youth2030
#UN4YouthKosovo
#SDG8

	Governance
	Human rights
	#Standup4HumanRights #HumanRights4All #Justice4All #UDHR70

	Innovation
	Innovation
	#Inno4dev #innovation #Tech4Good #BigData #Ideas4Dev



VI. COMMUNICATION MIX
The communication mix will include the following channels and activities: 
	Owned Media
	Activity 2019

	UNKT Website
UNKT Facebook
UNKT Twitter


UNKT Instagram
	2 joint results stories posted
Posts covering activities/re-posting Agencies’ content and unique joint messages on the occasion of UN Advocacy Days
Tweets with joint key messages covering high level meetings and/or activities and unique joint messages on the occasion of UN Advocacy Days
Posts covering activities/re-posting Agencies’ content

	UNDP/UNV Website/Exposure
UNDP Facebook
UNDP Twitter
UNV Facebook & Twitter
	2 human-centered web stories posted
Posts covering UNDP activities focusing on beneficiaries
Tweets with key messages covering activities focusing on beneficiaries
Tweets with key messages covering activities focusing on beneficiaries

	UNICEF Facebook
UNICEF Twitter
UNCEF Instagram
	Posts covering UNICEF activities focusing on beneficiaries
Tweets with key messages covering activities focusing on beneficiaries
Posts with key messages focusing on beneficiaries

	UNWomen ECA Website
UNWomen ECA Facebook
UNWomen ECA Twitter
	2 human-centered web stories posted
Posts covering UNWomen activities focusing on beneficiaries
Tweets with key messages covering activities focusing on beneficiaries

	Tumblr un.peacebuilding.tumblr.com
	Web stories sourced by PUNO shared

	Website www.un.org/peacebuilding
	Web stories sourced by PUNO shared

	Facebook @UNPeacebuilding
	Sharing/engaging/tagging through UNKT account

	Twitter @UNPeacebuilding
	Re-tweeting/quoting/tagging through UNKT account

	Instagram @UNPeacebuilding
	Sharing/engaging/tagging through UNKT account

	PUNO IP channels
	Sharing/engaging with UNKT accounts

	UNMIK Channels
	Sharing/engaging with UNKT accounts



	Earned Media
	Activity 2019

	Local Press
	Joint Press Releases/Press Briefing/Op-Eds/Interviews

	TV Broadcast
	Interviews/participation in talk shows





VII. COMMUNICATION ACTION PLAN (to be finalized)
	COMMS OBJECTIVE
	COMMS ACTIVITY
	TARGET
	TIMING
	INDICATOR
	RESP.
(TBD)

	N.1 Positive messages 
	Podium Youth Advocacy programme 
	Beneficiaries
	By ?
	-# Participants
-Social media impressions
- Add KPI
	UNICEF

	
	Ponder Critical Media Literacy Programme
	Beneficiaries
	By ?
	-# Participants
-Social media impressions
- Add KPI
	UNICEF

	
	Training for Media on gender-sensitive reporting
	-Media
	TBD
	-# Participants
	UN Women

	
	Media guidelines published 
	-Media
	TBD
	
	

	
	TV show on Youth 
	-Beneficiaries & Communities

	TBD
	#Viewers
	UNICEF

	
	#PeacefulKosovo Digital Advocacy Campaign
	-Beneficiaries & Communities

	TBD Oct 2019-Feb 2020
	#Social Impressions
#Submissions
	UNDP-UNV

	
	Lectures with students on role of women in peacebuilding
	-Beneficiaries & Communities

	TBD
	
	UN Women

	N. 2/3 Impact & Visibility 
	Approve Comms Strategy
	All
	ASAP
	
	Sh. Qamili/DCO

	
	Design and produce banners and backdrops
	All
	ASAP
	
	Sh. Qamili/DCO

	
	Project launch event (TBD in cooperation with MLSW)
	-Institutions
-Media
- Donor community
	By end of June
	# participants
Media coverage
	TBD

	
	Video on Podium produced and disseminated 
	-Beneficiaries
	May (?)
	# views
	UNICEF

	
	Video on Ponder produced and disseminated
	-Beneficiaries
	TBD
	# views
	UNICEF

	
	Media interviews with for PUNO senior managers, along with  beneficiaries and private sector hosting entities
	-Media 
-Communities
- Private Sector
	TBD
	# viewers
	PUNO/DCO

	
	Human-centered social media posts (Coverage of major events + social media cards/photo vignettes stories with smart quotes from beneficiaries)
	-Beneficiaries
-Donor
-Donor Community
	Throughout the year
	#social impressions of posts/tweets 

	PUNO

	
	Human-centered webstories covering major activities
	-Beneficiaries
-Donor
-Donor Community
	Throughout the year
	# webstories published
# web visitors
	PUNO

	
	Op-ed from HoA/UNDC
	-Media
-Institutions
	21 September
Int. Peace Day
	# copies sold/views
	TBD

	
	International Volunteer Day Event 
	-Community Volunteers beneficiaries
-Media
Institutions
	05 December

	
	UNV

	
	Closure of Project Press Conference/Event
	-Institutions
-Beneficiaries
-Donor
-Donor Community
-Media
	By June 2020
	-#participants 
-Media Coverage
	TBD

	
	Engagement of Embassies/Donors (field visits, media interviews)
	- Donors
	TBD
	
	PUNO/DCO

	
	
	
	
	
	




Joint Marking of Advocacy Days
UN Advocacy Days could be possibly leveraged as catalyzer of media/public attention. Below a list of days connected with the project’s objectives: 

· 8 March, International Women Day 
· 6 April, International Day of Sport for Development and Peace
· 24 April, International Day of Multilateralism and Diplomacy for Peace
· 16 May, International Day of Leaving Together in Peace
· 21 May, World Day for Cultural Diversity for Dialogue and Development
· 29 May, International Day of UN Peacekeepers
· 15 July, World Youth Skills Day
· 30 July, International Day of Friendship
· 12 August, International Youth Day 
· 21 September, International Day of Peace
· 5 December, International Volunteer Day 
· 10 December, Human Rights Day
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