Annex 2: Indicator Based Performance Assessment framework

	
	Performance Indicators
	Indicator Baseline
	End of Project Indicator Target
	Current indicator progress
	Reason for Variance / Delay (if any)
	Adjustment of target (if any)

	Outcome 1: The influence of conflict narratives and prejudice has decreased through improved social cohesion resulting from local populations working together and with local institutions on contemporary issues of shared interest to jointly develop solutions for a common future.
	Indicator 1.1: 
Opinions of youth regarding the state of inter-ethnic relations between communities in Kosovo
	27% think that interethnic relations are tense, and that this situation will remain the same. 28% of respondents described these relations tense but, according to them, there were some improvements made during recent years. 16% described these relations tense but with considerable improvements. 10% think interethnic relations are not so tense; 
7% of claim that these relations are not tense.
(Public Pulse on Youth, 2018)
	3 pp decrease in the first category.
	Data to be collected in first quarter of 2020
	On track
	n/a

	
	Indicator 1.2: 
% of young women and men who consider “having different ethnic groups participate in joint activities” as the best way to improve relations between communities.
	25% (Public Pulse on Youth, 2018)

	Increase by 10 pp by the end of the project
	n/a, outcome data not collected at this stage 
	On track
	n/a

	Output 1.1: Young women and men from communities polarized in the current political environment have established the practice of jointly addressing issues of shared interest and concern
	Indicator 1.1.1
Number of young men and women who have benefited directly from peacebuilding interventions
	0
	Target: 3,140 young women and men (50% women)
	2,145 (54% women)

(250 with UNICEF, UNMIK event; 732 at Upshift; 689 Podium; 474 Ponder)
	On track
	n/a

	
	Indicator 1.1.2 
Number of joint youth-led peacebuilding initiatives
	0
	154 initiatives
	[bookmark: _GoBack]24 initiatives
	On track
	n/a

	
	Indicator 1.1.3
% of young men and women who feel more prepared to get actively engaged in peace building community initiatives
	60% across cohort
	30% increase from baseline
	 77% of young men and women beneficiaries reported that they feel more prepared to get actively engaged in peace building community initiatives. 
	n/a
	n/a

	Output 1.2: Trust in public institutions/service providers and confidence in gaining employment opportunities has improved through direct engagement based on responsive, transparent and participatory interaction
	Indicator 1.2.1
Number of youth engaged in communities in targeted localities through the UN Community Volunteers modality
	0
	Target: 60 youth (50% women
	23 youth
(75 % young women) 

By December this year, a total of 43 youth will be deployed
	On track
	n/a

	
	Indicator 1.2.2 
Number of youth in target localities having developed near-market skills and employment/self-employment experience in collaboration with local public service providers
	714 youth (383 (54%) men, 331 (46%) women) since 2015
	Additional 150 youth (40% women)
	132 youth 
(54% women)


	On track
	n/a

	
	Indicator 1.2.3
Reach of the digital advocacy / awareness campaigns on peaceful Kosovo (Number of impressions on social media channels, and Number of photos and videos submitted by participating youth)
	0
	350,000 impressions reached, and 350 photos and 30 videos showcasing youth views on peaceful Kosovo submitted.  

	Company selected, contract signed. The work ongoing. Details to be reported in final report. 
	
	

	Output 1.3: Leadership capacity and influence of women and young girls to engage in peacebuilding has been increased
	Indicator 1.3.1 
Number of municipal gender officers in target municipalities mobilized to strengthen the role and influence of women and girls in decision-making and peacebuilding
	0
	15 municipal gender officers
	4 municipal gender officers (including one northern municipality) organized jointly with Agency for Gender Equality
	n/a
	n/a

	
	Indicator 1.3.2 
Number of CSOs and women groups in selected municipalities have stronger capacities as peacebuilding actors
	0
	30
	14 
	n/a
	n/a

	
	Indicator 1.3.3 
Number of women from target communities having received training on meaningful youth engagement in post-conflict setting/peacebuilding 
	0
	150 women
	170 (23% non-majority communities)



	n/a
	n/a

	
	Indicator 1.3.4 
Number of advocacy initiatives aimed at increased women’s and youth’s inclusion in peacebuilding, with young women peacebuilders with UN Women support
	0
	3
	6
	n/a
	n/a

	
	Indicator 1.3.5 a
Existence of a guideline on the role of media as an instrument of peace and conflict prevention and gender-responsive reporting

Indicator 1.3.5 b
Number of media representatives with increased knowledge on the role of media as an instrument of peace and conflict prevention and gender-responsive reporting
	No












0
	Yes








30 media representatives (50% women)
	Training workplan finalized with Association of Journalists of Kosovo and Association of Journalists of Serbia in Kosovo.




18 (77% women)
	n/a
	n/a

	
	Indicator 1.3.6
Number of students with enhanced knowledge on the role of women in peacebuilding
	0
	600 students (50% women)
	210 students


	n/a
	n/a

	
	Indicator 1.3.7
Number of young women having developed leadership skills through the mentoring program
	0

	Minimum 6 young women

	7 young women (mentees) selected (1 from non-majority community)
	Exceeded target by 1
	Able to add 1 additional mentee



